
Animal Testing 

Animal testing has been a controversial topic for countless years, but gradually, more and more 

countries have banned it and companies are working to find alternatives for testing their products. 

Organisations have been defending animal rights since the 1860s, and there are several businesses 

which are against it and are trying to put a stop to it. 

More than 100 million vertebrate animals are used in experiments annually worldwide. Mice, 

rats, fish, amphibians and reptiles make up over 85% of research animals; in the US, 80 million mice and 

rats were tested on in 2001. In 2016, the number of animals tested upon in the US increased by 6.9%. In 

the EU, 11.5 million animals were used in research in 2011. In 2016, there were 3,976 dogs used in 

experiments in Germany, and 4,204 in France. In the UK in 2017, there was a total of 3.79 million 

experiments on animals, 3,847 of which were on dogs.  

Animal testing is currently banned in California, Nevada, Illinois, the UK and all the countries of 

the EU. In the UK and EU, it is also illegal to sell cosmetics products which have been tested or contain 

ingredients recently tested on animals. China had a law which made it mandatory to test new products 

on animals, but this law was lifted at the start of 2020. As of July 1, 2020, no cosmetics products made in 

or imported into Australia will be able to use information from previous tests on animals to prove that 

they are safe.  

Many measures are being taken to limit and eventually end animal testing altogether, but there 

is still a long way to go until animals are completely safe from experimentation. What can we do to 

help? In 2019, the average money a household spent on hair/beauty products a week was £4.90 - 

approximately £239.20 a year. We buy these products absentmindedly, not giving a second thought to 

where or how they are made. What we don’t realise is that many successful companies such as L'Oreal 

and Victoria's Secret sell and pay for animal testing in China, though not in places such as the UK and US. 

By looking for the Leaping Bunny logo on a product, you can tell if it is cruelty-free or not. Some 

businesses claim not to test on animals but their products will not have the Leaping Bunny logo on, and 

this is usually because they get other companies to test rather than doing it themselves, but this does 

not make them cruelty-free. If everyone started buying cruelty-free products and not buying 

from/supporting companies which do experiment on animals, animal testing will gradually decline. 

So, which companies should we be avoiding? Some businesses which test on animals include 

Braun, Burberry, Estée Lauder, Fendi, Givenchy, Jimmy Choo, L’Oreal, Pantene, Versace, and Victoria’s 

Secret. Instead of buying products manufactured by them, we can get the things we need from cruelty-

free or vegan companies, such as Aesop, Aussie, Kylie Cosmetics, Lacura, Lush, Natura, and The Body 

Shop. By purchasing from these brands we are helping put an end to animal testing, and we can start 

protecting all the species that are popular in experimentation. 


